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Everyone is talking about Al...

But what do we need to do?




One Framework:
The Cycle of Strategic Foresight

1. PREPARE: Gather
your evidence (signals
and drivers), frame
your futures questions,
prepare your mind.

2. FORESIGHT: Develop
plausible, compelling,
provocative narratives
and visions of multiple
futures—not predictions.

SOINSIGH T Generate new
ideas and meaningful
implications for yourself,
your organization, your
team, your family, etc.

4. ACTION: Frame
and prioritize possible
actions for today.


https://www.iftf.org/insights/how-a-public-utility-used-foresight-to-take-action/

For Al and Learning Spaces Workshop:
The Cycle of Strategic Foresight

Analyse signals
and drivers for
different
perspectives

Imagine different Al use
cases for learning
spaces

Decide you next
steps to move
forward

Choose what Al use you
want to pursue


https://www.iftf.org/insights/how-a-public-utility-used-foresight-to-take-action/
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